everal years ago,
just using the
words art and digi-
tal in the same
sentence created
disinterest among
photographers. No
one was even
slightly interested,
simply because the cost of digital
was too high and, with few excep-

with a Foveon 12-megapixel prism
camera, next to the same size optical
print from medium format film served
as proof of the superiority of digital.
That usually settled any issues that the
engineer types/grooms might have
had with the notion of filmless capture
and quality of output. For me, the
“digital vs. film” debate was over in
1999. | said goodbye to dust and grain
forever.

accepted the fact that | don’t belong to
an exclusive club anymore and have
tried to help others who have recently
joined the digital ranks and are stuck
with the problems.

These days, all digital 6-megapixel
cameras on the market can create
some amazing images in the hands
of people who can see and think
clearly when using their tools. We
have the ability to create images of

The Ar

tions, the nation’s portrait labs had
not yet begun to “print pixels.” To
top it all off, the emotional fear fac-
tor on the part of photographers
kept them from embracing digital. |
had been working digitally since
1986 as an industrial photographer,
so the concept was not new to me.
Rather than wait for labs to “get
digital,” my studio quit using film
completely in 1999 and became its
own lab, using Kodak dye-sublima-
tion printers and Fuji Pictrography
3000, and we began evolving toward
large format Epson inkjet in 2000.
In a blind test, my clients always
picked the digitally captured and print-
ed (Fuji Pictro) 8x10s as superior to the
film images printed optically. Yet, | did-
not use the word digital, preferring
“filmless” or “electronic,” because of
the negative perception based on low-
resolution point-and-shoot results of
the past. “Real” pros still used film. It
was a tough battle, but time has
proven me correct. An easel displaying
a 30x40 of a bride and groom captured
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Weading

The rapid advances in digital cap-
ture and output technology in the last
five years have been phenomenal. It’s
as if the turn of the new millennium
ignited the imaging companies to
accelerate quality and lower costs.
They put this technology into the
hands of more artists, labs and ama-
teur shooters than ever before. | have
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greater range, quality, and versatili-
ty than with film with much lower
cost and higher efficiency.

In 2003, even the most stubborn
film holdouts have now purchased
digital SLRs to add to their wedding
camera arsenal. They’re available now
for between $1-$2000 with no com-
promise in quality making fine images




up to 11x14 and beyond. This makes
competition among wedding photog-
raphers greater than ever, since it is
possible to gear up with twin bodies,
flashes, cards, zoom lenses etc. for less
than $5000.

Film cameras are being retired from
active duty and no longer differentiate
the “pro” from the amateur. So, tell us,
Claude, what does?

The following words come to mind:
anticipation, composition, confi-
dence, craft, experience, timing, ten-
acity, focus, work speed, sales, reac-
tion, psychology, efficiency, making
people at ease, presentation, posing,
lighting, “mind’s-eye,” exposure/color
control, contrast control, good hy-
giene, bladder control, appropriate
dress code, stamina, perspective, dedi-
cation, courtesy, timeliness, organiza-
tion, backup gear, design, deductive
reasoning, vendor relationships, con-
tinuing education, commitment to
excellence, artistic vision, Photoshop,
and one of the most important: re-

sponsibility.

All cameras are nothing more than
recording devices. Digital cameras are
just tools, so leave all the “romantic
notions” of digital in the last millen-
nium. There’s too much work to be
done.

Different Work Habits

Digital weddings require greater dis-
cipline to establish a different set of
work habits. Many rewards stem from
creating a larger number of images
without regard to the same “per-frame
cost” as film.

By way of their smaller sized imag-
ing chips, digital cameras like the Fuji
S2, Sigma SD-10, Canon 10D, and
Nikon D1H, give us 2-3 stops greater
depth of field and more ambient light
sensitivity with less noise than their
medium format film counterparts.
Because focal lengths are different on a
digital camera (because of their small-
er imaging chips) a 28mm lens is now
considered a “normal” lens for 6-

megapixel SLRs. This is opposed to the
traditional 75-90mm normal lens for
medium format. The greater depth of
field of the shorter normal lens of dig-
ital cameras allows us to use larger
apertures and maintain depth of field,
thereby increasing working illuminant
sensitivity for any given scene.

I recently showed a friend how to
bounce his Nikon SB-26 Speedlight on
his new Fuji FinePix S2 Pro at 1SO
1600 off of a 30-foot church ceiling.
He was astounded to see that an on-
camera TTL flash with four AA-size
batteries could illuminate the entire
church. With 1SO 400 film at /8, this
feat would require roughly 1600 watt-
seconds of flash power to achieve sim-
ilar results, which would increase the
ratio of flash-to-ambient illumination
by five stops, effectively removing the
effect of ambient illumination from
the image. The flash intensity is closer
to the ambient light level than it ever
was with film. This difference allows
us to create a greater variety of images
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without the traditional “black back-
ground” from flash falloff, caused by
the greater differential between ambi-
ent and flash illumination levels. Even
with larger apertures, there is adequate
depth of field (with smaller digital
imaging chips, think /4, not /8).

With prime lenses (50mm and
85mm) in the f/1.2-f/1.8 range, we
can capture handheld images at a
reception illuminated by a single can-
dle in the middle of a table. The results
are simply amazing. To achieve similar
results with medium format, we
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would need 150 or 250mm lenses at
/4, using grainy high-speed film and a
tripod to accommodate the resultant
1/4 second shutter speed, increasing
the incidence of blurred subjects.

In normal lighting, it’s also fun to
work with lenses from 8mm to
300mm and still fit them in one bag.
The digital artist has more fun than
the film artist and can be more cre-
ative without counting frames.

Wedding coverage demands that the
photographer “chase the light” all day.
The art of digital weddings demands
that photographers muster all the
lighting and exposure skills they own
to combat the great variance of light-
ing intensity, quality, and color
throughout the day. To adapt and con-
trol light, a photographer must use of
all tools and techniques necessary.
Once mastered, we are free to create.

When labs used to control color and
density from our negatives, we needed
to create and record printable lighting
ratios on the negative and let the lab
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Photog

Times are changing. and photogra-
phers are being left in fhe dust. We can't
o it anyemone. Digital is here brstay,

ha old wanvs of marketing for phaotos.
raphers just won't work anyrnore,. Com-
|'\I-'|||I|||'. i5 Flproe, angd cushomers wanl
everything on their terms.
It's Time For Photographers To Stand
LI||_:I- And Say “I'm Mot Going To Take
This &nymore! | Know There Must
Be A Better Way!"

Yo' re il adone ol there. Have vous
fournd yourself frostrated labely, wonder-
ing why vou seem b be working hard
ard kg s, but yoar profits seem o
slay the same, or worse - SHEINK?
Thiusands of photographers every-
whese aro feeling this pinch

However, all over ‘.||1|.' coumtry, thene
are photographers whoe, dospite thess
d.'l.ln;qinb;, tirmes=, are making a great fiv-
ing ASTELING FROFIT or mione per WEarl
all from their photegraphy bisinesses,

Whiat's their secrel?

They Hnow Things You Don't Know -
Secrots That Havo Beon Kopt From
You. Secreis Mosi OF These Pholog-
raphars Don't Want You To Discover!

Mo disrespect o any phategrapher
|1'.|'||:||||_l| J,:I'II'\'II ey, b ey e nod |'||'|f'||_l|
greedy. However, if ¥OU knew the se-
orels 10 |'||.'|L|-'||_l| wreal money (i KN,
woald you want vour competiion o dis-
cover them? Mo waw. Yo want thal

edpe Youw wang fo be THE plll*‘.llg-'-.'-l:l':'r
in vour area. You want to KNOW wathout
arny comgern or fear that esvery day youll howve
a steady stream of great costomers practically
bepitg vou bo be their platographen
Futh GEFINDER R 5 OMLY: A
anuglgpmr In Grand Rapsds Michigan
= Ot OF The Highast-Paid And Most Ra-
spacted In The Indusiry - s GIVING These
Socreis Away, FREE, To 49 Rangefinder
Readers - Will YOU Be Ona Of Tham?

Have vou wondered what MARKETIMNG
i MILGT fwe daing in 2004 - the marketing
that really WIORKS S Flave you wished there
wias A magic way b turn oot every salke
into 4 24530 or better? Have you dreamed
of cuening a phatography business that you
LOVE, and that makes you reat misney,
wikhsout you having o work more than 35
hawrs a week? Hawe you had amy sleepless
nights lately where you were worried anid
frustrated about hoow you're working hard
and notb pethng padd what you wish yieu
could?
It You Answered YES To Any Of The Above
Cuesticns. You NEED To Be One Of The
First 4% Photographers To Call This Todl-
Free Recordad Hotline, OR Visit This
Wabsitel

You'we probably heard of a photegrapher
by the name of Charles Liewis, “ vt fureen'L,
it time you're introduced. Charles owns
and runs ane of the most successbul plotog-
raphy businesses in the history of the pro-

rapher ALERT! NEW Monthly SPECIAL REPORT Reveals
Secrets All Photographers MUST Know in 2004

fession - and more mportantly, s beoome
knoven as the LEADER [M BEEVEALING HUGE
PROFIT-CENERATIMG SECRETS to photog-
raghers over thie last 25 years,  Well, Charles
has grackeasly puk |-\.I|";I'|.!|I'I" a TOiLL FREE BE-
L"[‘-'Ii'l}l:l'l Hi g!.]"\ifi you can call and a spe-
cial FREE ssebssite vioni can vish rlghl o, Baoth
will ceveal some of the secrets that are revolu-
Honbzing the photographic industry as we
speak. Check either one out right now - both
FREE-I can't recommiend them enough

Alsa, Charbes has agreed to let vow {if you're
o of the first 49 phsographers who call or
I-.lﬁ-:ln:l o pet a FREE a-MONTH. MO OBLI-
CATION  SUBSCRIPTION 1o his
“Fhotegraphers Money-Making Secrets Re
vealed QNS reports - delivered right o your
door each month! This subsdption is worth
5150 biit &Y I'll'll"ll'l!';'a'""l'n'l'l- whio act fast will
Ifl it for Free. Also, vou'll pever be billed any-
thing or be obligated to pay anything elee e
FThis is Charles” way of helping photographers
dial with the changes happening in the indus-
try i 20
Don't Wakt < Call or Log On How

It weon't coat you anything, and if you log on
or call right away, vousll get & months of se-
crebs -FREE. with MO OBLIGATION or cost
whiatsoever, [xan'l irusl vou | pememiber lajer
= your life is busy - do it now before vou forget.
Recordad “"PHOTO SECRETS” HI:ITLIHE':
1-800-570-9209 - 24 hrs. (recording)
"PHOTO SECRETS" Waobsite:
v phodography profils, com

worry about the rest. We never saw
“color” until we got proofs back.
Effectively, whether we print our own
work or not, we are now “the lab,”
since we get to see color immediately
on our LCD displays during capture.
Later on, our computer monitors and
Photoshop act just like the lab’s video
analyzers of the past. Digital capture
requires acute awareness of lighting
ratios, much tighter exposure con-
trols and new camera habits that
compensate for color shifts present in
all recorded scenes.

As a perfectionist, | always carry a
Minolta V Flashmeter and a Wallace
Expo-Disc around my neck. These
are the basic tools required to main-
tain control at all times. Since | start-
ed using the Expo-Disc, | don’t have
to carry a gray card or a color meter
to custom gray-balance a scene. | try
to stay in charge of my color and
exposure at all times throughout the
day by using these tools and my
camera’s manual exposure controls

and custom white balance features.
This allows for the total control of
ambient light indoors and out in
combination with on- and off-cam-
era flash.

Here’s my top 11 guidelines (OK,
rules) for digital wedding photogra-
phy—since 10 wasn’t enough:

1. Never overexpose—overexposure
is death for digital files. Always use
the highlight alarm on your camera
and keep the white values from blow-
ing out.

2. Calibrate an incident meter to
your camera and use it.

3. Respect the meaning of 0.1 stops
on your meter—it really counts.

4. Do not increase contrast or satu-
ration in your camera settings, use
normal or less.

5. Do not go beyond standard
sharpening settings in your camera,
especially at high ISOs. It will increase
noise levels.

6. Discipline yourself to process all
images in-camera using high quality

JPEG files to ease the workflow later.

7. Do not rely on a histogram for
judging exposure, it’s too interpre-
tive.

8. Instead, use your calibrated inci-
dent digital flash/ambient meter
ahead of time for each scene.

9. Use the camera’s custom
gray/white balance for each scene.

10. Use the camera’s auto white
(gray) balance only as a secondary
choice when you can’t do No. 8.

11. Never over-sharpen an image
file.

Claude Jodoin has been involved in digital imag-
ing since 1986 and has not used film since 1999.
email: claudejl@aol.com.

Claude Jodoin will be presenting a program at
WPPI 2004 on Tuesday, Feb. 24, entitled “The
Art of the Digital Wedding.”

WPPI SNEAK PREVIEWS

There are a total of 93 speakers involved
in platform programs and Masterclasses
and WPPI PLUS.
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